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Name Content Creation and Copywriting

The purpose of the jobs in the Content Creation and Copywriting job family is to set out
the quality, suitability, engagement, and effectiveness of the final creative work.

Jobs holders in this family solve brand message discrepancies through tackling tough
challenges with creative thinking and strategic use of content and text for promotional
needs while working on many different types of projects from concept to completion.
They are also responsible for creating compelling and persuasive copy that aligns with
the company's brand voice and marketing objectives.

Purpose

Content Creation and
Copywriting

Operations Creative Team

The job family architecture encompasses the following:
o All jobs at Level 4 and below at intouch

¢ All jobs at Level 5 that are unique but also constitute a part of job family design and professional track

All unique jobs above Level 5 are not under the family architecture being primarily encompassed by
the Organization Chart

Professional Track
Level 4 Content Manager
Level 3 Senior Content Creator/Senior Copywriter
Level 2 Content Creator/Copywriter

e Timeliness, clarity, and accuracy of content brief communication
o Timeliness, clarity, and accuracy in cross team collaboration

¢ Timeliness, clarity and accuracy of editorial plan and calendar

¢ Percentage of deliverables met deadlines out of total deliverables
¢ Frequency of new topics and trends per client

¢ Frequency of industry innovated tool usage per client

¢ Number of proofreading missed mistakes

e Number of successful viral content per client
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¢ Number of successful activations plans per client

Purpose

Jobs at this level are responsible for producing engaging, high-quality content across multiple
channels, including blogs, social media, and video platforms. This role requires a mix of storytelling
skills, a keen eye for design, and technical proficiency to create content that aligns with our brand's
voice and goals.

The Content Creator/Copywriter works in conjunction with Senior Content Creator(s)/Senior
Copywriters and the Content Manager to create the content of clients’ social media and digital projects
using basic editing, copywriting, and research skills.

* Follow brand guidelines and use client’s unique tone of voice to achieve brand identity and
maintain effective communications paths.

=  Write and edit clear, compelling, and engaging copy for blog posts, newsletters, website pages,
and social media platforms.

= Pitch creative ideas and communication for all media mediums including social media,
online/offline ads and campaigns, newsletters, scripts for short movies etc.

= Generate ideas for content themes and topics that resonate with target audiences.

= Conceptualize, storyboard, shoot, and edit short and long-form videos for social media, ads,
and website use.

= Assist in creating inspirational, informative, and engaging content to generate traffic, followers
and leads.

= Follow accounts’ editorial plan and calendar through the content creation process from
brainstorming to publishing.

= Create animated or motion graphic content for campaigns.

= Design eye-catching graphics, infographics, and visuals for digital campaigns.

= Collaborate with designers to ensure a cohesive visual identity across all content.

=  Optimize content for SEO, ensuring the use of keywords, meta descriptions, and relevant tags.

= Edit and proofread copy to ensure accuracy, consistency, and adherence to brand guidelines.

= Adhere to project timelines and meet deadlines for copy deliverables.

= Participate in elaborating activations’ plan and social media strategies.

= Adapt content for different platforms, formats, and audience preferences.

= Monitor trending topics and respond with timely content to increase engagement.

= Analyze performance data to improve future content strategies.

= Stay aware of the latest trends and innovations in the field.

= Brainstorm within teams to develop visuals’ content, posts’ captions, and campaign’s ideas
according to client requirements for successful online content.

= Adhere to all intouch policies, procedures, and business ethics codes.
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to be and to stay

= Promote and maintain commitment to intouch’s culture and spirit.
= Nurture a healthy creative innovative work environment.

e 0 to 3 years of relevant experience
(content creator, editor, copywriter,

Bachelor’s Degree in Marketing, English/Arabic marketer, journalist)
Literature, Journalism, Media &Communication or e Portfolio in a company’s marketing
any relevant field creative agency, company’s marketing

department or freelancer

Indoor/Outdoor:
¢ Predominantly Indoors / WFH / Remote work

Working Conditions:
¢ Very good working conditions, no unusual hazards. Remote probability of injury.

 Availability needed beyond working hours’ schedule.

Physical Activities:
e Little or no physical demand

. RequiredCompetencies &Proficiency

Behavioral Competencies:
¢ Achievement Orientation B

o Flexibility / Adaptability B
¢ Professional Ethics B
e Teamwork & Cooperation B

Personal Competencies:
e Creativity and Innovation B
e Language Skills B
¢ Continuous Learning/Self Improvement B

Functional Competencies:
¢ Content Creation B
¢ Social Media Management B
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